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Kirk A. Stephens
Station Ha/lager

Enclosed a1~e OU1' comments 0/1 possible changes to current
regulations for cmM~rcial leased access channels on cable tele
visio/1. Al though the deadline for official comments to be
entered into the l~ecord has passed. our input can be used to help
Commission understand the growing field of leased access.

Enc1OSU1~es

KAS/lin

If you have allY furthe1' questio/1S 01' need addi tional infor
matioll. please do not hesitate to contact us. We will be glad to
provie any assista/lce you may requil'e.

Attention: Secn~ta1~Y of Commissio/l

Hembel~s of the Commission:

Federal Communications Commission
1919 M. Street. N. W.
Washington. DC 20554

Respectfully,

U~---",.,

July 12" 1993

Cl!4tlsta 'trttt ~ibtn-Jrnbudi1ltts, ~ttr.

P.O. Box 29520
Laughlin, NV 89029·9520
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Co1llll1ents to the Federal Communications CoDBllission

Leased CoJIIDArcial Access

General Conments

When Congress adopted changes to the regulations governing the
cable television industry, the impact was wide ranging in its
attempt to control a variety of issues. While many sides argued
before the Commission



Comments to the Federal Co1lllllUIlicationa Colllllission

Leased coupnercial access (cant I d. )

When the cable regulations were revised, the new rules required
operators to provide commercial leased access. Our discussions
with Dimension Cable were placed on hold until the FCC formula
was released. When the numbers were released, we were shocked by
the final tally.

Enclosed is Item #1, Dimension~s rate sheet for commercial leased
access. The maximum implicit fee we could be charged for channel
space is 56 cents per subscriber, which adds up to $6,948.00 a
month, $83,370.00 per year. For a community with just over
12,000 subscribers, the price is outrageous.

Further discussions with Dimension Cable indicate they are reluc
tant to work with a lower rate. Phone conversations have
revealed their fear of setting a precedent other systems may
follow. Their point is their Phoenix system may object to a
lower rate.

The current rate structure would mean a cable programmer such as
ourselves would need to pay over $92,000.00 a month, over 1 mil
lion dollars a year to gain a channel. The comparison between
the two systems points out the weakness of the rate guide.

If the FCC~s contention of creating a diverse and competitive
market for commercial leased access is to be realized, the rate
structure must me changed.

Subeection 76.970

(f) & (1), (2), (3)

It appears the main flaw in the current rate guide is with the
categories for commercial leased access. The FCC~s definition of
the three categories implies all leased access programmers are
satellite based. Such an assumption also implies satellite pro
grammers, with a large capitol investment, can afford the com
mercial leased access rate. The perception is reinforced by
additional provisions covering the broadcast and low power sta
tions, which can utilize the "must carry" rules currently in
place. It would appear any other form of reception by a cable
system does not exist, since they are not covered by the FCC.



Comments to the Federal Communications Commission

Leased cOJIIDArcial access (cont#d.)

Obviously, other forms of transmission/reception do exist. In
our case, we currently feed a direct signal, via cable, to our
cable company~s headend. The ease and reliability of our signal
makes our station a low maintenance operation for the cable
system.

Our example could be expanded even further.
access programmer could provide a signal via
through the cable operator~s existing lines.
grammer would be providing a low maintenance
company.

A potential leased
a return feed
Again, the pro

signal to a cable

In cases where a cable system has multiple headends and a pro
grammer is seeking a limited geographical area, there is another
possibility. A return feed could be sent to one headend to ser
vice one area, while leaving channel space available in other
sections of the franchise. The limited coverage area would give
the programmer the area he wants without having to pay for chan
nel space based on an entire franchise area. It would also allow
the cable operator to lease the other channels available, thus
enhancing the marketability of leased access.

Another option, one we are proposing to Dimension Cable, is
direct microwave transmission. In our case, a Line of Sight
transmission of less than 4 miles, would allow us to send our
programming to another system.

In the future, the Commission should realize the fact fiber
optics could be used. If the predictions of 500 channel capa
bility come true, regulations should be in place to govern com
mercial leased access transmitted by fiber optics.

No matter the form of transmission by the commercial leased
access programmer, the Commission may not realize the diversity
of programming offered by the programmer. The "all other pro
gramming" category is vague, allowing a cable operator to charge
the highest implicit fee with considering what is being offered.

Again, in our case, we offer a variety of programming. We pro
vide the only local news and sports coverage for 100 miles. We
also provide syndicated programming and a character generated
marquee for advertising and local information.

Other programmers may provide a similar line-up, especially in



outlying residential areas. They may provide specialized pro
gramming, such as minority, foreign language and religious views.
The Commission needs to consider creating sub-categories of
leased access and create a rate card for each.

Comments to the Federal Communications Commission

Leased coJm)ftrcial access (cont - d. )

Subsection 76.971

(a) (1-1-11-1i1)

The Commission does set down guidelines on the issue of channel
placement. The guidelines of the nature of the service, the
desirability of the channel could be used in establishing a more
reasonable rate formula.

Closing Commenta

The Commission in receiving additional information on different
forms of leased access will need to re-examine their current
regulations.

If additional information on leased access is needed, we can
provide a detailed background report on our station.



LEASED ACCESS RATES
BUI.LHEAO CITY .~

.. STANOARDCAlCGORY ....
PER Moun PRIME
PER HOUH NON-PRIME
PER MON"rH
PER YEAR

.... PAY CHI~NNEL CATEGORY-"
PER CHAMNEl./PEA MONTH
PER CHANNEUPER YEAR

•• PPV EVENT CAiCGORY ...
PEA HOUFI

...- HOME l3HOPPlNGCATEGORY ..
PER HooFI PRIME
PER HooFl NON-PRIME
PER MONiiH
PER YEAR

ERR

$18
$6

$8,151
$105,00$
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LEASED ACCESS RATES WORKSHEET

--> INOI<:.ATES INPUT REQUIRED

FtEQUIRt:C, CHANNEL FORMULA
AcnVATE:Ct CHANNELS - - > 36
LESS Me'S· ANO NeE'S (1) --> 8
CHANNEL ;~lUBTOTAL 28
MAXIMUM tEASED Access CHANNELS REQUIRED (10'% OF #7) 3
U:SS nc AND/OR BET (2) 0
NET LEASE:iO ACCESS CHANNELS AEQUIRED 3

04) HOME SHOPPING CATEGORY
IMPLICT FI::E - - PER SUB (FROM "OTHERS') $8.56
MONTHL"'~ HOME SHOPPING REVENUE - - > $1,803 AVG 4/92-3193
REVENue PER BASIC SUB/PER MONTH PWS $0.14
MONTHL'l HSN AD PURCHASES - - > $0
HSN AD FfEVENUE PEA BA.9C 9JBIPER MONTH PWS $0,00
MONTHL'{ IMPACTro ave EOUITY PLAN --> $0
IMPACT T(> avc PLAN -PER BASIC SUB PER MONTH PWS $0.00

NET IMPUC;T FEE --PEA SUB PER MONTH $0.701
RATE PER CHANNEL PER MONTH $8,'751
RATE PER CHANNEL PER YEAR $105,006
UNWEIGH1"£O PER CHANNEL PER HOUR $11.99
WEIGHTEU PER HOUR PRIME (7 -11) $17;99
WE/GHTEU PER HOJR NON-PRIME . $$.00
(1) Call1lOl,.;~ PEG~
Z) 'The V2 Od)t: h;I. at1Qwl (or qwtlified mD:lrity and educational P"IfMMIIiDI to a:lIIII& .,....
~plQ33%orrequin:dleMed~requ.emenu..BETand TLC.,.Iify.ltilunched.rD' '
July 1,1991:1. k8cd.wl3

3) PPV E'w'ENT CATEGORY
EVENT NAME AND DATE
NUMBER OF HOURS OF EVENT
NET REVE ~Iues FROM EVENT
IMPUCT HCXJRlY RATE FOR PPV EVENTS

: .•..

"

t ',

_•• '" ,,'70

'1.
.. '.

'0 .
~, "

.. ,.: ."
"

- - > $21,07 EFFEC 8(92:
36

$0;59
- - > ~ '(5(31 HP REP1)- c: :n56!

$6.948
$83,370

$9.52
$14.28
$4.76

-->
-->

I..--E......RR.......'

NO PPV CAPAS.UTY
-->

12.469 (5131/93 HP RPl)
BULLHEAD CITY-->

-->
SYSTEM
BASIC SUBS

1) -AU OlliERS- CATEGORY
BASIC ANI:tllER RATE
NUMBER c~:: CHANNELS ON BASIC AND TIER
RATE PEA UASIC sua
TIER PErE'~llON RAlE
IMPLICT F£:E - PER BASIC SUB/PER MONTH
RATE PEA C~HANNEL PER MON'll-i
RATE PER CHANNEL PER YEAR
UNWEIGH1'ED PER CHANNEL PER HOUR
WEIGHTECt PER HOJR PRIME (7-11)
WEIGHTECl PER HOJR NON- PRIME

2) PAY CI-IANNEL CA1'EGORY
H60RETAIL RATE
HBO UCENSE FEE
MARGIN
HBO PENE;'r'RATION
IMPLICIT FI:E - - PER BASIC sua/PER MONTH
RATE PER CHANNEL PER MONTH
RATE PER 4~HANNEL PER YEAR

(1)
(2)
(3)
(4)
(5)
(6)
(7)
(8)
(9)

(10)
(11)
(12)
(13)
(14)
(1S)
(16)
(17)
(18)
(19)
(20)
(21)
(22)
(23)
(24)
(25)
(26)
<271
(28)
(29)
(30)
(31)
(32)
(33)
(34)
(35)
(36)
(37)
(38)
(39)
(40)
(41)
(42)
(43)
(44)
(45)
(46)
(47)
(48)
(49)
(50)
(51)
(52)
(53)
(54)
(55)
(56)

. ';

"""....



DeYAlL AD RATES FOR DETERMINING PRIME!NON-PRIMERAlES
BULLHEAD CITY

ESPN
CNN
TNT
UFEilME
REG SPORTS
MTV
AVG
INDEX'

NON PRIME
$50.00

$50.00
0.50

PRIME
$150.00

$150.00
1.50

USED PHX RATIO

100.00 tI't'g
teasecLwk3

TiJTAL: P.04


